	
	
	



[image: image1.png]n‘ﬁ

NAMM
Advocacy Fly-In
Washington, D.C.





Contents

12023 Promotional Tool Kit


1About the NAMM Music Education D.C. Advocacy Fly-In


2Amplify Your Advocacy


3Suggested Language for Social Media Posts


3Before You Go


3When You’re in D.C.


3When You’re Back Home


4Best Communities for Music Education


4The Benefits of Music


4Media Release Templates


4Before You go


7When You Get Home




2023 Promotional Tool Kit
Thank you for being a champion of music education for every student in America. As a part of this year’s D.C. Advocacy Fly-In, your passion and commitment will make the difference as we rally together before our elected representatives who have the power to fund this important mission of making sure every child has access to music.
Whether you are standing with us in-person, from home near a school that needs more music education, or from an award-winning NAMM Best Community for Music Education district, we want to make sure you have all the tools necessary to helps us engage in a successful campaign. 
About the NAMM Music Education D.C. Advocacy Fly-In                                  
What: The NAMM Music Education Day Fly-In, presented by NAMM (National Association of Music Merchants), gives community and business leaders, as well as educators, an opportunity to come together with one united voice to strengthen funding for music education. This time of advocacy is an exciting endeavor that directly engages policymakers and their staff members. Your authentic and personal plea will ensure children of all ages and abilities have opportunities to learn and grow with music. While in D.C., you’ll receive timely training on issues that affect music makers and businesses, helpful talking points and peer-to-peer mentorship that will arm you to have candid conversations with your representatives, while further sharpening your skills as a leader in your own music-making community.
About NAMM The National Association of Music Merchants (NAMM) is a not-for-profit association with a mission to strengthen the $19.5 billion music products industry. NAMM is comprised of 15,400 global member companies and individual professionals with a global workforce of more than 475,000 employees. NAMM events and members fund The NAMM Foundation’s efforts to promote the pleasures and benefits of music and advance active participation in music making across the lifespan. For more information about NAMM, please visit www.namm.org.
Did You Know? In 2015 President Obama signed into law the Every Student Succeeds Act (ESSA), the federal education law that includes music and arts as part of a well-rounded education. 
Amplify Your Advocacy

A). How to Get Media Attention

· Draft a Media Release. Use our customizable media releases to announce your commitment to advocacy before and/or after the Fly-In. Remember to include compelling quotes and stories of success, and emphasize ways in which the power of music has been demonstrated in your own community.
· Send to Key Journalists. Now’s the time to make sure all the right people know which issues matter to you. Contact publicrelations@NAMM.org for a list of media (including radio, TV, print and .com platforms) in your area that might consider this newsworthy, and include reporters who regularly cover your company news. 
· Make It Personal. Include a personalized note with your release that demonstrates how your own efforts as a music-related business owner or community leader have led to positive results. If you have received any accolades, highlight them for potential readers who may get inspired to join the cause!
· Add Assets. Media like having all the assets at their fingertips. Include a bio, a headshot or photos of you and your team in action, as well as any useful company or organization logos. If possible, put all files into an easy-to-download folder in Dropbox and send the link to avoid overactive spam blockers tied to large attachments. Make sure the permissions are set to “anyone with the link.”
· Make Yourself or a Spokesperson Easily Available. Make it easy for journalists who battle deadlines by emphasizing your availability for interviews or comments. Make sure the media have your best contact info (cell or direct office line). 
B). Call More to Action
· Spread the Word as a Leader. Whether it’s your first time as an advocating delegate, or a repeat effort, let your surrounding community, including customers, business associates, friends and neighbors, know that you are advocating for music education, and encourage them to contact their local elected leaders to do the same. 
· Display Printed Materials. Print available fliers or postcards to display publicly at your office or retail shop that emphasize how important the issue of funding school music education is to you. These fliers include compelling stats that demonstrate why music is good for grades, mood and performance. 

· Announce the News on Your Official Website. Consider adding Delegate logos to your website, and send out a news alert if one is generated from that landing page. Also consider updating your bio to add yourself as a NAMM Advocacy Delegate.
C). Be More Social. If you post on your social channels often, add the Fly-In news to your overall strategy. If you don’t, you can start today! 
· Follow your statewide representatives on their social channels, so they know you are staying informed.
· Create a timeline of regular messages of support, affirmation and calls to action for your social channels to show your commitment year-round.
· Consider recording and posting a positive but brief 10-, 20- or 30-second message of support from local students or employees that affirms your commitment and encourages the same of the congressional representative. Be sure to tag the rep’s social handles.
· Use #NAMMFlyIn when posting, so others can follow the conversation and join in, as well.
Suggested Language for Social Media Posts
Before You Go
I’m excited to be one of the passionate delegates from (INSERT STATE) making the trip to D.C. this November to encourage policymakers to fund music education in our schools! #NAMMFlyIn.
Next week, I have an appointment with [STATE REPRESENTATIVES] to advocate for music education for every child, regardless of age or musical ability! #NAMMFlyIn
Tomorrow, I will join a delegation of music education rock stars to rally for thousands of school children across America who NEED music to help them succeed! #NAMMFlyIn
When You’re in D.C.
I’ve seen firsthand the power of music in my community, so today I joined other @NAMM  delegates from the great state of [YOUR STATE] to ensure music education is funded all year long. #NAMMFly-In
What a successful day on the Hill with @NAMM advocates fighting to make sure every child has access to music education. A big thank you to [REPRESENTATIVES] for listening and meeting with all of us! #NAMMFlyIn
When You’re Back Home
Last week, I joined many @NAMM friends on Capitol Hill to advance funding for music education for every school in [STATE] and across the country. Remember to contact your state representatives and share your story about the power of music. #NAMMFlyIn
Music is powerful. Students who participate in music programs consistently score higher in mathematics and English than their peers. Thank you again to [REPRESENTATIVES] for meeting with @NAMM delegates from [STATE]. We support those who support music education! #NAMMFlyIn.
If you live near a school or district honored as a Best Community for Music Education, be sure to use the #BestCommunitiesforMusicEducation hashtag in your posts.

Best Communities for Music Education

Congratulations again if you live in or near a school or district that was chosen in the Best Communities for Music Education! Make sure to include this information as you reach out to the media and others as a part of the NAMM Music Education Advocacy Fly-In.
· Make sure your Congressional representatives know that your school/district is one of the standout schools in the nation acknowledged for its commitment to and support of music education, and you are working hard to uphold that standard.

· Besides #NAMMFlyIn, use #BestCommunitiesforMusicEducation when posting on social channels. 
· The program recognizes 830 school districts and 78 schools across 43 states.
Best Communities for Music Education. In conducting the annual survey, The NAMM Foundation and the Music Institute at the University of Kansas were joined by leading national arts organizations to acknowledge outstanding efforts by teachers, administrators, parents, students and community leaders and their support for music education as part of a well-rounded education for all children.
The Benefits of Music 
· Review and prepare with some of your favorite and most impactful music-related statistics that you feel will help strengthen your case to Capitol Hill members and their staff.Individuals who took music lessons as children show stronger neural processing of sound. Young adults and even older adults who have not played an instrument for up to 50 years show enhanced neural processing compared to their peers.
· Secondary students who participated in band or orchestra reported the lowest lifetime and current use of all substances (alcohol, tobacco, drug abuse).
· Music education improves average SAT scores.
· Offering more music and arts was associated with lower chronic absenteeism rates and higher overall school-day attendance rates. 
Additional information is available here: https://www.nammfoundation.org/projects/music-research 
Media Release Templates
Before You go
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FOR IMMEDIATE RELEASE
[NAME] of [Company or Affiliation] [and/or] [Arts Leader] to Join NAMM’s
Urgent Call to Action at National Day of Advocacy in D.C. 
[CITY, STATE] - [DATE] – [NAME] of [COMPANY OR AFFILIATION] is preparing to join a dedicated delegation of music and arts advocates, music industry leaders, college music faculty and teachers and business leaders in Washington, D.C., from November 13–15 for in-person meetings with Members of Congress in support of continued funding for quality, comprehensive school music education programs for all children. 
(NAME OF AFFILIATE ON COMPANY) will participate alongside 85 new and returning advocates from around the country, representing 41 states, in support of advancing federal funding for Title IV Part A, which includes music and arts as part of a well-rounded education.
[PERSONAL QUOTE ABOUT WHY NOW IS THE TIME TO JOINTHIS TRIP IN PERSON FOR MUSIC EDUCATION ADVOCACY] (see below if you need help drafting a quote).
Fifty business leaders will kick off the week with a Network With the Pros event at the University of the District of Columbia to mentor and inspire high school and college students to pursue a career in music and the arts. Delegates will receive briefings from national arts leaders, as well as peer-to-peer mentoring, that will equip delegates for engaging conversations with their representatives. 
[ADD IN A LINE, AS APPROPRIATE, OF ANY ADDITIONAL COMPANY NEWS OR PARTICIPATION THAT EMPHASIZES MUSIC IN SCHOOLS ADVANCEMENT].
Learn more: https://www.namm.org/issues-and-advocacy/fly-in 
[INSERT NAME, PHONE, E-MAIL FOR MEDIA CONTACT HERE]
###
Need help drafting a call-to-action quote? Consider one of the following starter ideas that can be personalized based on your own experiences.
1) Consider relaying a personal and powerful story related to the transformative nature of music within your family or work life that can serve as a point of inspiration to readers.
2) Consider leading with a compelling statistic in your quote that demonstrates the power of music in everyday life. Some examples can be found here: https://www.nammfoundation.org/why-music-matters%20%20 
3) If you are a returning Fly-In participant, relay any positive “wins” you experienced on your last trip, followed up with an emphasis on more work needing to be done. 
When You Get Home
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FOR IMMEDIATE RELEASE
[NAME] of [Company or Affiliation] [and/or] [Arts Leader] Joins NAMM’s
 National Day of Advocacy in Support of Funding Music Education for All Students
[CITY, STATE] - [DATE] - On Wednesday, November 15, [NAME] of [COMPANY OR AFFILIATION] joined a delegation of 85 music and arts advocates, music industry leaders, music teachers and faculty, and business leaders to speak directly to Members of Congress and their staff in support of full funding for quality, comprehensive school music education programs for all children. The NAMM Music Education Advocacy D.C. Fly-In welcomed 85 new and returning advocates from around the country, representing 41 states, for the annual event that focused on the advancement of federal funding for music education that ultimately benefits state and local communities.
[PERSONAL QUOTE ABOUT WHY IT IS IMPORTANT TO PARTICIPATE/ADVOCATE FOR MUSIC EDUCATION] (see below if you need quote ideas).
The three-day event kicked off with a Network With the Pros event at the University of the District of Columbia where 50 music industry professionals gave career advice to high school and college music students who were also treated to tours of the John Lennon Educational Tour Bus. 
Over the course of three days, delegates received a series of briefings from national arts leaders and peer-to-peer mentoring that helped formulate the delegates’ enthusiastic and authentic pleas to state policymakers. Training sessions were presented on emerging policy issues and hot topics relevant to music education.
NAMM’s Advocacy Fly-In comes on the heels of the recent launch of The NAMM Foundation’s Careers in Music initiative in partnership with NFHS (National Federation of State High School Associations), which includes the most comprehensive resources ever offered to parents, students, teachers and career counselors who wish to learn more about the many options available for pursuing a successful career in the music and creative industries.
[ADD IN A LINE, AS APPROPRIATE, OF ANY ADDITIONAL COMPANY NEWS OR PARTICIPATION THAT EMPHASIZES SUPPORT OF MUSIC EDUCATION].
Learn more: https://www.namm.org/issues-and-advocacy/fly-in 
[INSERT NAME, PHONE, E-MAIL FOR MEDIA CONTACT HERE]
###
Need help drafting an impactful quote? Consider one of the following starter ideas that can be personalized based on your own experiences.
1) If this was your first time participating in the Fly-In, emphasize the highlights of your new experience on the Hill, and add in your thoughts of inspiration and relief regarding representatives who are willing to listen to everyday citizens who are serious about the fight to fund music education.
2) If this is a repeat trip to D.C. for you / your organization, explain why you believe it was important to make the trip again, and emphasize the change that can happen when colleagues and friends from the nation’s communities stand united to make music a priority for every school.
3) Emphasize the transformational effect and benefits of music you have witnessed from students / youths in your own community, as well as at Network With the Pros, and how those experiences continue to be a catalyst in your desire to do more. 
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